Your data. Driving performance.



Moloco Cloud DSP

1. Moloco Introduction
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Moloco stands for “Machine Learning Company”
“Mo — Lo — Co”
We operate an end-to-end machine learning system at a global scale.
Our 20+ deep neural network models utilize many of the same model
architectures as ChatGPT, BERT and Stable Diffusion
MOLOCO

We make smart software that unlocks unprecedented growth for your app

Industry Accolades
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Moloco Cloud DSP

2. Proposal Summary
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https://welcome.openx.com/rs/745-BUQ-779/images/OX2020_OpenWeb_US_Final.pdf
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First-Party Data

Gaming
In-App Purchases Levels Played Play Time
Play Style Ad Revenues Achievements
Fintech
Payments Deposits Purchase Behavior
Enroliments Buying Propensity First Trade

E-Commerce

First Purchase Returns Time on Site
Purchase History Visits Cart Data
On-Demand

Order Frequency Subscriptions Average Order

Order Time of Day Cost Per First Order Preferences

Social Media / Communication
Downloads Ad Revenues Interests

Likes True Active Users Hashtags

& www.moloco.com
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7M Bid Requests per second

App
Publisher

Device Type
Unique model
for every
advertiser .
Location

Ad Exchange

Contextual Data

Time of Day

App Data

Session Data

Text and
Keywords
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Brand DSPs

Soccer Moms 34 - 42

Golf Enthusiasts 45 - 50 \%

e Bids based on Audience Segmentation and are static

¢ No immediate tangible benefit (i.e. no ROAS)

& www.moloco.com
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Real-time ML for win

$ $ $ 9

$ $$$ $
$ $  $ $ 8

AdTech shifting

Benefits

rapidly from second price estimation a

price auction to first major bid efficiency

price auction driver

= Win more, at the right price
= Optimize bids

= Scale spending & sustain performance
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3. Start with Moloco
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Step 2. Self-serve
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User Acquisition

App Web
Install Click
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Re-engagement
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(Sales Manager)
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(Implementation Manager)

(Implementation Manager / Growth Manager)
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Appendix

Moloco CTV
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Traditional TV New Paradigm - CTV
Lack of Transparency 1. Measurable Outcome & Data Transparency
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Call-to-action(CTA) with QR Code

T 888 = UAsLICL

High quality, immersive storytelling
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pricing_fun« Values

ctv_instal.CTV_INSTALL

installs cpi

campaign spends installs cpi imps spends CPI_drop%
IsPsUJ -

OVT8kS Redacted due to real customer data
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Ad formats 1080p 15- or 30-second video
Non-skippable, pre/mid-roll

Decisioning and ML-driven auto targeting and buying
performance Win-price estimation and optimization

Reach vs. action goal

Ad buying method oCPM (optimized cost-per-mille)

Exposure controls Max CPM limits
Daily frequency cap
Budget pacer

Attribution

Reporting

Available region

Programmatic
inventory

MMP: Appsflyer, Adjust
Internal attribution analysis available

Looker dashboard
Log-file analysis available upon request

us
Korea

AdX

Index

Magnite CTV (MCTV)
SK Broadband

LG U+
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